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We are writing in support of the SoundBite petition1 for declaratory ruling regarding the

narrow issue that sending a confirmatory text message to a consumer who has chosen to opt-out

of receiving text messages does not violate the Telephone Consumer Protection Act (TCPA).

A central tenet of the Mobile Marketing Association (MMA) is that brand marketers and

their marketing partners should always provide consumers with transparency, notice and choice.

Encouraging this honesty engenders trust among consumers, and this trust is essential to creating

a healthy marketplace and ecosystem for marketers and consumers alike.

The MMA, on behalf of its members from throughout the global mobile business

community, began recommending this confirmatory text message practice to marketers in order

to create a sensible circle of communication between a marketer and a consumer. After opting in

to a text messaging program, a consumer receives text messages as requested. When the

consumer decides to opt-out by sending a request to stop receiving future text messages to a

marketer, the marketer, in the interest of consumer protection, sends an immediate confirmation

1 SoundBite Communications, Inc., Petition for Expedited Declaratory Ruling, CG Docket
No. 02-278 (filed Feb. 16, 2012) (SoundBite Petition).
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reply text message. The act of doing so ensures that the consumer has a “receipt” for his or her

opt-out request and ensures that the consumer knows he or she will not receive any future text

messages from that particular marketer. Closing this circle of communication protects the

consumer and is therefore good public policy.

The importance of consumer protection, privacy and satisfaction must remain paramount

as the industry continues to grow. A definitive ruling by the FCC stating that a confirmatory text

message is not only allowed under existing TCPA rules, but is also encouraged, will help

continue to provide certainty and comfort to consumers.
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Respectfully submitted,

By: s/ Cara J. Frey
Cara J. Frey
General Counsel
Mobile Marketing Association
770 Broadway, 2nd Floor
New York, New York 10003
Tel: 917.209.8453
cara.frey@mmaglobal.com
mma@mmaglobal.com

4INFO, Inc.
177 Bovet Road
San Mateo, CA 94402

Actium Advisors LLC dba Acta Wireless
1200 G Street NW
Suite 800
Washington, DC 20005

AT&T Mobility
208 S. Akard St.
Dallas, Texas 75202

Clairmail Inc.
781 Lincoln Avenue
Suite 200
San Rafael, California 94901

iLoop Mobile, Inc.
25 Metro Drive
Suite 210
San Jose, CA 95110

Jesta Digital
6420 Wilshire Boulevard
Suite 600
Los Angeles, CA 90048

Mogreet, Inc.
555 Rose Avenue
Suite G
Venice, CA 90291



3

Syniverse Technologies
Global Headquarters
8125 Highwoods Palm Way
Tampa, FL, 33647-1776

Telescope, Inc.
11845 W. Olympic Boulevard
Suite 695
Los Angeles, California 90064

The Hyperfactory
375 Hudson Street
Level 18
New York, NY 10014

Vibes Media
300 W Adams Street
7th Floor
Chicago, Illinois 60606

Waterfall Mobile, Inc.
564 6th Street
2nd Floor
San Francisco, CA 94103


